
 
 

 
 

Kadir Has University Advertising Department [KHUAD] 
 

KHUAD’s aim is to increase the visibility of a project’s results through widespread reach and successful impact 

and ensure the effective implementation of project’s dissemination objectives. We are a unique academic group 

with extensive knowledge and expertise on advertising, marketing and intercultural communication. Our core group 

consists of 3 PhDs and 2 marketing professionals cooperating with 9 advertising professionals in addition to a wide 

range of international network advertising agencies. Our extended group’s communication campaigns received 

over 40 internationally and nationally accredited marketing awards. 
 

Our expertise is in developing innovative and creative awareness-raising activities, dissemination strategies and 

action plans, organizing of high impact workshops, trainings, competitions and conferences. We specialize in 

reaching the right target groups, using the latest methodologies for maximization of the cost to impact ratio, effective 

and impactful dissemination that achieve attitudinal and behavioral changes in the long run. 
 

Our team successfully contributed to generate new knowledge about intercultural communication in the automotive 

industry; communication strategies related to minorities; urbanization and intercultural communication; 

consumption and consumer culture, gender and media, journalism, advertising strategy, creative insights, and 

alternative/new media. Our team created innovative approaches and methodologies for pioneering the use of 

qualitative research methodologies in factory settings; impact of new technologies on media literacy and curriculum 

development to increase creativity through incorporating theory and practice. We have also contributed to address 

acute problems for the region and the EU in open schooling and education of citizens, building the resilience of 

society and its citizens through implementation of these new technologies, media and tools, researching and 

supporting gender equality. We have outstanding cooperation with the advertising industry leaders, SMEs and 

NGO’s in Turkey, academic and industry relations in Southeastern Europe and Caucasian Regions. 
  

KHUAD members published over 70 academic papers and has extensive experience in project development 

and implementation including numerous national, international and EU projects for diverse range of stakeholders 

form governmental, large industry, SME, and NGO sectors:  “Everyday Life in Balat: 1940-2017” ; “Mixed Marriages 

in Turkey”; “Twitter as an alternative sphere”; “South Eastern Anatolia Handbook for Tourist Guides” ; “European 

Modular Program for Intercultural Learning in Teacher Education and Training Project”;  “Effects of Social Media 

on Political Participation in Turkey”; “The Socio-economic and Cultural Transformation of Rural Spaces: 

Modernizing and Disappearing Traditional Spaces and Meanings”; German entrepreneurs and business delegates 

in Turkey: action strategies and living environment in the diaspora”; German-Turkish communication in the 

workplace in Turkey”; German-Turkish communication in the workplace: Intercultural communication between 

Turkish employees and German superiors in a German industrial company”, Munich Ludwig-Maximilian University 

Support;  
  

Our core competencies are information, education and transfer of knowledge, we are a reliable partner for large 

EU Project development and implementation, and a focused team with excellent organizational skills as well as 

significant academic and institutional experience. 
 

Role as partner in H2020 projects: basic research, applied research, data gathering and intelligence; expertise 

in dissemination of knowledge to stakeholders, transfer of research results into the real sector, design of 

dissemination strategy or interventions to advance the project’ impact and sustainability, providing information and 

education and ensuring key stakeholder involvement in Istanbul as well as Turkey. We would be delighted also to 

discuss specific project tasks if you see interest for cooperation. 
 

Topics of Interest:  ICT-32-2018: STARTS – ICT-32-2018: STARTS – The Arts stimulating innovation (especially 

Coordination & support action [CSA]; ICT-29-2018: A multilingual Next Generation Internet (especially promotion and 

dissemination events in Innovation action [IA]; ICT-29-2018 A multilingual Next Generation Internet; DT-MIGRATION-06-2018-

2019; ICT-24-2018-2019 Next Generation Internet - An Open Internet Initiative (especially 'Outreach Office'). And generally 

related topics from Work Programs 13, 14, 16. 
 

University Affiliation: Kadir Has University; City: Istanbul; Country: Turkey; http://www.khastayiz.com 

Contact person: Ayşe Binay Kurultay; E-mail: binaykurultay@khas.edu.tr 

http://www.khastayiz.com/
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